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OVERVIEW

Company Name Geomm (S22 HFLIAHI0IA)
Established Date 19964 72 10

Company Capital 44512

Company Staff 1094

CompanyAddress MEA| MET MELHE 144 (IS, 35)
Company phone 02) 581- 6989

Company Fax 02) 3471- 6986

Homepage

www.gcomm.co.kr
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BUSINESS CATEGORY
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Corporate Event / Public Event / Show Biz / Exhibition / Convention
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Consulting / Sponsorship / Award / Management of Competition
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Creative Graphic Design / Printing Service / Cl / Bl & Symbol
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GCOMM ORGANIZATION PROFILE

GCOMM
ORGANIZATION
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GCOMM ORGANIZATION PROFILE

GCOMM BRAND EXPERIENCE
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GCOMM BRAND EXPERIENCE
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GCOMM BRAND EXPERIENCE
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Brand & Culture MKT
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GCOMM BRAND EXPERIENCE

BE Division &HG E3ED D

New MKT Activation
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GCOMM ORGANIZATIC
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GCOMM ORGANIZATION PROFILE

GCOMM BRAND EXPERIENCE

BE Division DESIGN HQ

Graphic Design & Media
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Visual Design Editorial Design Printing
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